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‘ Program Outline

Please take a few
moments to fill out our
survey. Your input is

valuable to the

future success
of this event.
Thank
you!

5:30 p.m. - Hors d’Oeuvres/Networking

6:00 p.m. - Welcome/Introductions

6:10 p.m. - Media Buying

Speaker: Karen Kraus, Marketing and PR Director,
Metropolis Resort

6:30 p.m. - DECI Marketing

Opportunities

6:45 p.m. - Testimonials from

downtown businesses

6:50 - Closing/Q&A/Surveys

Please feel free to walk around at your leisure
and talk with other attendees.

Notes:

<

Media Buying Tips

Karen Kraus, Marketing and Public Relations Director, Metropolis Resort

May 19, 2010
. Word of mouth is still the best form of advertising
. Websites work best to track results
. Know your target demographics
. Work with your sales rep to put a strategy together to reach your

demographics and plan ahead

. Consider a year-long campaign; Ask to demo the campaign for a
couple months to be sure it is what you want. Buy in larger increments
and save money.

. Consider using 15 second commercials and book end them; Same
price as a 30 second but split it creates a donut effect. Important to
change the message each time so people notice them more.

. Give the impression of being “on all the time” by staggering the
days you advertise or the mediums that you use.

. Make your rep show you the results. Numbers can be manipu-
lated, so know what you are truly looking at.

. Google analytics works well for tracking website traffic.

. Text message campaigns are a new form of media buying that

they are going to try. East to track results. Facebook is also useful for
them to track campaigns through posts made. Facebook ads are very
cost effective.

. Consider up selling at the register. Give a coupon to return and
use later.
. Consider partnering with other businesses around you. Competi-

tion is a good thing! Working together can help make advertising more
cost effective for both parties.

. Try something! The worst that can happen is that it doesn’t work
and you have to reevaluate your strategy.



